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KEY POINTS
—_— In October 2025, the Food Price Index (FPI) for all items stood at 56.7, as compared to 56.4 in
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October2025 compared October 2024. This represents a 0.6% increase in the annual Food Price inflation rate.
to October2024: The FPI is determined by the Food and Non-Alcoholic Beverages component of the Consumer Price
' Index (CPl) basket, which encompasses both local and imported products. A comparison of price
AnnualF;;og;;:l Ao ate changes from October 2024 to October 2025 highlights a price increase of 4.2% in the cost of
e imported food and non-alcoholic beverages, in contrast to a 3.0% price decrease in the cost of locally
Groups with §[gn.1ﬁnant produced food items.
percentage shifts in FPI: ) . . , )
During the year ending October 2025, several categories contributed to the overall increase in FPI,
¢ Fits and Nuts: The live animals, meat, and other parts of slaughtered land animals rose by 8.2%, contributing 0.9
L 4232% percentage points to the overall increase, mainly due to a rise in the price of suckling pig. The fruits -~
and nuts group rose by 23.2%, also contributing 0.9 percentage points to the increase in FPI, mainly
sy ¥ Ready-made Food and driven by high prices of lemons. Similarly, the ready-made food and other food products rose by .
Other Food Products: 18.2%, contributing an additional 0.2 percentage points to the overall increase, reflecting a pr lce‘
+18.2% increase for bongos, twisties, and such.
& Live Animals, Meat, and Thcl l\l;e%‘etablels,s tubers,t p[anta}h:s;, co(:jkin% be:rlianas, alng EU'IS:—':]S t.gromz decreased by 18.9'%',‘ y
- contributing a 1.5 perce int to moderating the ann od inflation rate. '
Other Parts of iting percentage po g ual fo
Slaughtered Land Monthly Food Price Inflation Rate
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The monthly Food Price Index (FPI) declined by 0.9%, decreasing from 57.2 in September 2025 to
56.7 in October 2025. This downward trend was driven primarily by a 1.9%. decrease in, locally
produced food items, alongside a slight 0.1% increase in imported food and non-alcoholic beverages.

The vegetables, tubers, plantains, cooking bananas, and pulses category saw a 6.4%: decrease in its

Plantains, Cooking monthly FPI, largely attributed to the decline in the price of green bananas. Similarly, cereals and
Bananas and Pulses: cereal products decreased by 0.9%, driven mainly by a decline in the price of bread.
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